
© JAN 2025 | IRE Journals | Volume 8 Issue 7 | ISSN: 2456-8880 

IRE 1707038          ICONIC RESEARCH AND ENGINEERING JOURNALS 653 

The Impact of Social Media on Youth Engagement in 
Social Change 

 

POORAN CHANDRA PANDE1, DR K.B. ASTHANA2 
1Research Scholar of law, Maharishi University of Information Technology Lucknow. U.P. 

2Dean, Faculty of law, Maharishi University of Information Technology Lucknow. U.P. 
 

 

Abstract- Social media has completely changed how 

young people interact with social concerns, thus in 

recent years, there has been a lot of research on how 

social media affects young people's involvement in 

social change. They have new opportunities for 

political engagement and activity to unify groups, 

influence public discourse, and raise awareness 

thanks to platforms like Facebook, what sup, 

Instagram, X and TikTok. Social media either helps 

or hinders young people's participation in social 

change activities. Digital platforms influence young 

activism by highlighting marginalized viewpoints 

and potentially facilitating real-time campaign and 

protest planning. The study considers the problems 

of disinformation, the digital divide, and the 

commercialization of activism, all of which can make 

sincere participation more difficult. The study also 

addresses social media's function in raising political 

awareness and establishing forums for polite 

discourse, as well as its capacity to support youth-led 

social movements and a sense of global solidarity. 

This study emphasizes social media's dual nature as 

a potent instrument for social change and a location 

where social media is crucial for guaranteeing its 

beneficial influence on young activism through a 

review of previous research and case studies. It is 

necessary to participate. 

 

Indexed Terms- Digital Activism, Political 

Participation, Social Change, Social Justice and 

Youth Engagement 

 

I. INTRODUCTION 

 

The rapid development of technology in this era has 

fundamentally changed the way individuals and 

groups communicate, organize, and advocate for 

social issues with the rise of social media. With 

platforms like Facebook, X, Instagram, TikTok and 

YouTube an integral part of daily life, social media has 

not only reshaped personal communication but has 

also changed the way youth engage with the world 

around them. Youth are increasingly using social 

media as the driving force behind activism to raise 

awareness, organize movements, and push for social 

change. Social media has a variety of roles in 

influencing young people's involvement in social 

change. Fundamentally, social media gives young 

people a forum to express their thoughts, organize 

around issues they support, and shape public opinion. 

 

Social media gives young people access to a 

worldwide network of people and organizations, 

enabling them to interact with advocates, mentors, and 

peers who share their values. Young people now could 

question established social, political, and economic 

systems because to this unparalleled degree of 

connectedness, which has also spurred new social 

movements and grassroots activism. Social media's 

capacity to democratize information is one of the main 

factors influencing young people's involvement in 

social change. In the past, the mainstream media, 

which had a narrow focus and was usually skewed by 

political or corporate interests, typically restricted the 

spread of information. By enabling anybody with 

internet access to exchange knowledge, bring attention 

to injustices, and offer alternative narratives, social 

media has upended this dynamic. Young people now 

have a forum to share their own stories, produce 

content that represents their experiences, and question 

the status quo in ways that were before unthinkable 

thanks to social media. 

 

One excellent example of how young people may 

utilize social media to promote social change is the 

#MeToo campaign, which acquired a lot of traction on 

digital platforms. A worldwide campaign against 

sexual harassment and assault swiftly emerged from 

what started as a popular hashtag on Twitter. Young 

people, particularly women, were able to demand 
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accountability from influential organizations, discuss 

their experiences, and advocate for legal reforms 

through their online activism. This campaign 

demonstrates the power of social media to elevate 

underrepresented voices, encourage group action, and 

foster camaraderie among those who might otherwise 

feel alone in their hardships. Social media also helped 

the Black Lives Matter (BLM) movement, which grew 

out of George Zimmerman's 2013 acquittal in the 

shooting death of Trayvon Martin. Young activists 

utilized social media sites like Instagram and Twitter 

to propagate the hashtag #BlackLivesMatter, plan 

demonstrations, disseminate information about police 

brutality, and call for structural reforms in the criminal 

justice and policing systems.  

 

Youth may now effectively engage with global issues 

like climate change because to social media. The 

Swedish climate activist Greta Thunberg became well-

known throughout the world thanks to her use of social 

media, especially Instagram and Twitter. Her "Fridays 

for Future" initiative went viral on social media, 

inspiring youth across the world to go on strike in 

protest of the government's lack of action on climate 

change. The potential of social media to elevate 

youthful voices in international discussions on 

important problems is demonstrated by Thunberg's 

capacity to directly interact with world leaders, 

mobilize youth for climate action, and confront 

political and economic elites. The spread of false 

information and fake news is among the most 

significant issues. Misleading or inaccurate 

information can spread quickly on the same platforms 

that allow young people to convey messages of social 

change. This can sabotage initiatives to promote 

constructive change by clouding public opinion and 

disparaging justifiable motives.  

 

Social media's propensity for becoming viral can 

occasionally result in the oversimplification of 

complicated social issues by distilling complex 

discussions into memorable soundbites or viral memes 

that ignore the underlying causes of difficulties. The 

possibility that social media could exacerbate activism 

fatigue and digital burnout is another issue. societal 

media can be daunting, even while it allows for 

continuous interaction with societal issues. Feelings of 

powerlessness and indifference might result from the 

never-ending stream of information as well as the 

psychological toll of seeing injustice. The emotional 

and mental toll of dealing with challenging subjects 

daily can lead to burnout in young people who are 

actively engaged in internet activism. This 

phenomenon has brought up significant issues 

regarding the viability of online activism as well as the 

necessity of youth activists' support networks and self-

care. 

 

The same power structures that are present in the 

offline world also exist on social media sites. Social 

media can be used by governments, corporations, and 

other influential organizations to stifle opposition or 

further their own objectives. For example, private 

corporations may put profit ahead of user privacy or 

freedom of expression, while governments in 

authoritarian regimes may utilize social media to 

monitor and restrict young activists. These difficulties 

highlight the necessity for young people to possess 

critical media literacy to successfully negotiate the 

intricacies of digital activism. Among the most 

important advantages of social media for youth 

activism are the democratization of information, the 

amplification of underrepresented voices, and the 

capacity for rapid and worldwide mobilization. These 

advantages must be balanced, though, with the 

difficulties of false information, digital exhaustion, 

and the misuse of social media by influential people.  

 

II. LITERATURE REVIEW 

 

The emergence of social media platforms in the last 

twenty years has had a profound impact on how people 

engage, communicate, and organize for social 

concerns. The impact of social media on young 

people's involvement in social change has emerged as 

a crucial field of academic research as the platform's 

reach and influence continue to grow. Fraser and 

Kickbusch (2017) discuss the role of media in 

influencing public opinion and the ways in which 

alternative media, which have the potential to 

disseminate false information, impact social change. 

 

According to scholars, social media provides young 

people with new avenues for involvement in causes, 

group actions, and voice amplification that were 

previously unattainable through conventional 

channels (Shirky, 2008; Bennett & Segerberg, 2012). 

Social media has played a significant role in 
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expanding the reach and impact of grassroots 

movements. Youth-led internet engagement has been 

crucial to movements such as Fridays for Future, 

#MeToo, Black Lives Matter, and the Arab Spring 

(2010–2012). Tufekci (2017) asserts that social media 

has made activism more accessible by allowing users 

to communicate directly with a global audience 

without going through the gatekeepers of traditional 

media. Social media platforms allow young people to 

organize, voice their concerns, and create new types of 

social capital (Loader et al., 2014). Manuel Castells's 

(2012) research indicates that social media offers. 

 

According to studies, persistent exposure to upsetting 

news reports and injustice on social media can result 

in emotional tiredness, burnout, and a sense of 

powerlessness (Meyer et al., 2021). Young people 

may become disengaged as a result of feeling that their 

attempts to bring about significant change are 

insufficient. According to Sunstein's (2001) research 

on the "filter bubble" effect, social media algorithms 

favour content that is consistent with users' prior 

interactions, further excluding them from opposing 

views and limiting the chance for productive 

discussion. Social media may offer dynamic, 

captivating, and relatable instructional information to 

young audiences, making it a viable alternative to 

traditional schooling (Selwyn, 2012).  

 

According to studies by Hindman (2009) and others, 

social media platforms facilitate the quick spread of 

information, encouraging young people to participate 

in social movements with knowledge. Studies by 

Gutiérrez et al. (2018) show that by interacting with 

like-minded people, finding common ideals, and 

sharing personal stories, digital platforms help young 

people create their activism-oriented identities. Critics 

contend that activism on social media, sometimes 

known as "slacktivism," can result in superficial kinds 

of participation. Social media activism, according to 

researchers like Morozov (2011), can occasionally be 

boiled down to simply like, sharing, or publishing 

about a topic without doing anything about it. Young 

people are more susceptible to fake news, conspiracy 

theories, and targeted disinformation efforts because 

they are among the most frequent users of these 

platforms (Friggeri et al., 2014). Future studies should 

examine how new technologies like virtual reality, 

artificial intelligence, and the metaverse will influence 

youth activism. Research should investigate the 

relationship between social media and offline 

activism, considering how online participation results 

in real-world social and political action (Jenkins et al., 

2016).  

 

Youth involvement in social change has been 

significantly impacted by social media, which has 

given them new platforms for advocacy, education, 

and group action. It provides unmatched chances to 

raise awareness and rally support for social problems, 

but it also has serious drawbacks, such as 

disinformation, echo chambers, and emotional 

exhaustion.  

 

III. METHODOLOGY 

 

The methodology section describes the strategy, plan, 

and techniques employed to investigate how social 

media affects young people's involvement in social 

change. The research design, data gathering strategies, 

data analysis approaches, and ethical issues are all 

included in this. An organized methodology to direct 

such a study is provided below: 

 

Research Objectives and Design 

A mixed-methods research strategy will be used for 

the study, integrating qualitative and quantitative 

techniques. This makes it possible to comprehend how 

social media affects young people's involvement in 

social change initiatives in a more thorough manner. 

Surveys, interviews, and content analysis will all be 

used in the study. To investigate the ways in which 

young involvement in social change projects is 

influenced by social media platforms. to determine 

which social media sites are most frequently used by 

young people to engage in social change. to investigate 

the types of social change projects in which young 

people are most active on social media. to investigate 

if using social media contributes to ongoing activism 

and measurable results in initiatives for social change. 

 

Research Questions 

In what ways does social media encourage young 

people to participate in social change initiatives? 

Which social media sites work best for inspiring 

young people to support social causes? What kinds of 

social change projects are young people most likely to 

endorse or take part in on social media? Does activism 
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on social media result in action and change in the real 

world? 

 

IV. DATA COLLECTION METHODS 

 

Survey: To collect quantitative information on the 

youth's preferred platforms, social media usage 

frequency, and the kinds of social change efforts they 

are involved in, a survey questionnaire will be created. 

Social media usage (frequency, platforms, and content 

type), demographics (age, gender, education, and 

socioeconomic status), engagement in social change 

(types of causes supported, actions taken (e.g., signing 

petitions, participating in protests, online donations, 

etc.), and perceived effectiveness of social media 

activism will all be covered in the survey. To ensure 

variety in both rural and urban areas, the poll will 

focus on 1,000 youths between the ages of 18 and 28 

from a range of socioeconomic backgrounds. 

Snowball sampling and convenience are used to 

guarantee a wide representation from diverse groups 

involved in various causes. 

 

Interviews: Twenty to thirty young activists or people 

who are very active in social change movements on 

social media will participate in semi-structured in-

depth interviews. The interview guide will look at: 

firsthand accounts of activism and social media. 

reasons to use social media to promote social change. 

social media's alleged influence on social movements. 

obstacles to using social media for advocacy, such as 

censorship, online harassment, and computer literacy. 

Young people who have taken an active part in popular 

social movements on social media, like those for 

gender equality, racial justice, or climate action. 

 

Content Analysis: Social media sites including 

Facebook, Instagram, Twitter, and TikTok will have 

their content analysed to look at: the kind of social 

change-related content that is being shared (posts, 

articles, videos, hashtags). Post frequency and virality 

(likes, comments, shares). discourse style pertaining to 

social issues. Influencers' function in encouraging 

youth involvement. Hashtags associated with well-

known social movements (such as #BlackLivesMatter, 

#ClimateStrike, and #MeToo) will be chosen at 

random, and content tagged with these hashtags will 

be examined for interaction and trends. Sentiment 

analysis will be used to identify whether posts are 

good, negative, or neutral, and network analysis will 

be used to map the reach and dissemination of social 

change messages, looking at the influence of 

influential people and important movement players. 

 

V. DATA ANALYSIS 

 

Descriptive statistics (frequencies, percentages) will 

be used to examine survey data to comprehend usage 

trends and participation in social change projects. 

Furthermore, inferential statistics (such regression 

analysis or chi-square testing) will be used to 

investigate correlations between variables like 

platform use, demographic characteristics, and 

participation in social change initiatives. Thematic 

analysis will be used to examine the transcriptions of 

the interviews. Important themes will be explored, 

including reasons for participation, difficulties 

encountered, and the perceived influence of social 

media on social change.  

 

Ethical Considerations: The goal of the study, its 

methods, and participants' right to confidentiality will 

all be explained to them. Written consent will be 

sought prior to interview and survey participation. 

Participants' privacy will be protected, and any 

personal information gathered will be anonymised and 

safely preserved. To protect identity, pseudonyms will 

be used throughout interviews. Ethical guidelines on 

the use of publicly accessible data (such social media 

posts) will be followed because social media content 

is public, guaranteeing that no harm is done to the 

people or organizations involved.  

 

Limitations: The study might be biased in favour of 

young people who are already involved in social 

change movements and active on social media, leaving 

out individuals who are less involved or belong to 

underrepresented groups with less access to 

technology. The results may not be immediately 

applicable to other age groups because the study will 

concentrate on a particular age range (18–28). 

Participants may overestimate their involvement in 

social change movements in surveys and interviews 

due to social desirability bias. 

 

Expected Outcomes: Information about the kinds of 

social media material and platforms that work best for 

inspiring young people to act for social change. 
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knowledge of the factors that encourage and hinder 

young people from participating in social media 

activism. a better understanding of how young 

activism fuelled by social media affects social change 

projects in the real world. 

 

Court cases: In India, there have been numerous legal 

arguments about the connection between social media 

and young people's involvement in social change, 

especially in regards to topics like online activism, 

freedom of expression, and social media regulation. 

The following noteworthy Indian court cases address 

the relationship between social media, youth 

involvement, and social change: 

 

Shreya Singhal v. Union of India (2015), Section 66A 

of the Information Technology Act (2000), which 

made it illegal to send abusive communications via 

communication services, such as social media sites 

like Facebook and Twitter, was overturned by the 

Supreme Court in this historic case. The case started 

after two young ladies were detained for posting 

critical remarks about a Mumbai closure on Facebook 

after a prominent figure died. Online freedom of 

expression was greatly safeguarded by the ruling, 

which further supported the notion that social media is 

an essential medium for young people to participate in 

social change initiatives. It established that the 

freedom to criticize authority and express dissent, 

which is frequently observed in youth-driven social 

movements, is part of the right to free speech under 

Article 19(1)(a) of the Indian Constitution. The case 

reaffirmed the value of social media as a platform for 

youth advocacy and civic engagement. 

 

K.S. Puttaswamy v. Union of India (2018) Aadhaar 

Case, the question in this case was whether the 

government's Aadhaar program infringed on the right 

to privacy guaranteed by the constitution. The case had 

wider ramifications for how social media platforms 

and other digital services manage personal data, even 

if its focus was on the use of biometric data. Since 

young people frequently use social media to plan and 

take part in social movements, data protection is an 

important concern. This ruling paved the way for 

future privacy-related concerns in the social media 

setting, particularly in relation to surveillance and the 

potential for corporate and governmental use of data 

gathered via social media in ways that could impair 

activism or freedom of speech. It emphasized how 

crucial privacy is to creating secure environments for 

young people to interact online. 

 

R.V. Raghunathan v. Union of India (2019), A petition 

against hate speech and libelous content on social 

media platforms was at issue in this case. To stop hate 

speech from spreading online, the petitioner asked the 

government to enforce stronger laws. This case 

emphasizes the legal difficulties associated with 

online communication, particularly the thin line 

separating hate speech from free speech, as young 

people utilize social media platforms more frequently 

to protest social issues. The resolution of these cases 

has a direct bearing on youth-led movements since it 

calls into question how online discourse should be 

regulated and if defamation or hate speech legislation 

could have a chilling effect on activity. Although 

freedom of expression is safeguarded, it also 

emphasizes the necessity of a well-rounded strategy 

that avoids damaging content while not suppressing 

youth involvement. 

 

Pradeep Kumar v. Union of India (2013), The focus of 

this case was a person who wanted to act against 

insulting content posted online and cyberbullying. 

According to the petition, social media companies 

ought to answer for offensive or unlawful content that 

encourages online harassment or bullying. Youth 

involvement in social movements is largely facilitated 

by social media, and this case highlights the growing 

worry about online harassment and young activists' 

safety. Legal frameworks must safeguard young 

people's right to participate in social change 

movements without fear of cyberbullying or personal 

attacks, as they may be subjected to online harassment 

or intimidation. The case highlights the necessity of 

platforms to foster safer spaces for young people to get 

involved in social concerns, especially to stop 

harassment of change advocates. 

 

State of Tamil Nadu v. K. Balu (2020), The lawsuit 

focused on online protests and the regulation of social 

media when it causes disturbances of public order. 

Online campaigns and protests pertaining to social and 

political movements were of particular significance. 

Youth mobilization for causes like protests, strikes, 

and social justice movements is greatly aided by social 

media. This instance demonstrates how such activism 
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may conflict with laws pertaining to public order. The 

ruling might have an impact on young people's 

capacity to organize and take part in protests and other 

types of activity on social media, which could be 

hindered if rules pertaining to public disorder are 

applied too widely. It highlights the necessity of 

striking a balance between upholding public order and 

civil rights which is essential for social change driven 

by young people. 

 

Anuradha Bhasin v. Union of India (2020), This case 

contested the 2019 internet bans in Jammu and 

Kashmir, especially following the repeal of Article 

370. The Supreme Court decided that internet 

shutdowns must be subject to court review, but that the 

right to free speech and expression is not unqualified 

and can only be restricted in certain circumstances. 

This decision upheld the significance of internet 

connectivity for the right to free speech, which is 

essential for young people to participate in social 

change initiatives. To connect, organize, and raise 

awareness of social concerns, young activists who 

frequently use digital platforms and social media 

heavily depend on unfettered internet access.  

 

VI. RECOMMENDATIONS 

 

To promote positive and responsible use of social 

media for social change, governments, social media 

companies, young activists, educators, and other 

stakeholders can follow the following important 

principles. 

 

Promoting Digital Literacy and youth-inclusive 

policy: Incorporate courses on digital literacy into 

university and school curricula to teach students how 

to evaluate information critically, identify reliable 

sources, and use social media responsibly. Programs 

like fake news, filter bubbles, and online manipulation 

should be avoided by young people. Teaching media 

literacy can promote informed activism and help 

thwart false information. By giving them access to 

funding, mentorship, and training opportunities, 

young activists who utilize social media to effect 

social change can be enabled to make positive use of 

their online presence. Engage young people in the 

discussion and policy-making process surrounding 

social media regulation.  

Providing Online Security and Harassment 

Prevention: Social media corporations need to take 

more aggressive action against hate speech and online 

harassment so that young people can engage in social 

change activities without worrying about harm or 

reprisals. If resources are made available to report 

abuse, support services are offered, and abstinence 

guidelines that forbid harassment are implemented, 

more youth will engage in social change projects. 

 

Regulating Social Media Platforms Responsibly: 

Social media businesses must to create obvious and 

unambiguous content moderation policies that 

safeguard free expression, eliminate offensive 

material, and safeguard the privacy and data of young 

users. Young consumers' trust must be preserved 

through ethical content control and privacy 

safeguards. and to guarantee the safety and 

significance of their connections. 

 

Leveraging Technology for Amplification of Youth 

Causes: Blockchain, a technology that supports youth-

led social change projects by offering decentralized 

methods of organizing social movements, how to use 

cutting-edge technologies like artificial intelligence 

(AI) and virtual reality (which can assist in identifying 

extremist content). Encourage social media sites to 

back both local and international advocacy. Financing, 

mobility, activity expansion, and digital identity 

protection are all made possible by the platform. 

 

Building Partnerships with Influencers and Digital 

Leaders: Young people are especially influenced by 

social media influencers, therefore collaborate closely 

with thoughtful individuals and digital content 

producers to promote positive social change. Social 

media influencers must to be trained on moral 

advocacy and the possible repercussions of endorsing 

certain causes. When social media tools are used to 

advance objectives like environmental sustainability, 

mental health awareness, and gender equality, social 

movements can be creatively successful. 

 

Facilitating Offline Action Through Online 

Engagement: Social media platforms are used to help 

ease the transition from online to offline activities 

when coordinating Internet campaigns with 

community service, grassroots organization, protests, 

or live events. Social media campaigns might include 
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calls to action to volunteer, give, or take part in 

initiatives that promote social change. This can ensure 

that digital activism will have quantifiable outcomes 

in the real world, promoting increased engagement 

and a sense of responsibility among youth. 

 

Developing Inclusive, Intersectional Campaigns: 

Social media initiatives for social change are inclusive 

and captivating because they represent the many 

perspectives and experiences of underrepresented and 

marginalized groups. Social media may improve 

global unity, increase diversity, and better reflect the 

complexity of social justice issues by bringing 

together youth movements and promoting inclusivity. 

On social media, social movements can sometimes 

become niche or divided. Social challenges of one 

nation can be linked to more general global concerns 

to promote inter-cultural and cross-border 

cooperation. 

 

CONCLUSION 

 

Youth involvement in social change has been 

drastically altered by social media, which has changed 

how young people engage with the outside world, 

organize for causes, and question social conventions. 

It has given voices especially those of 

underrepresented and marginalized groups—a 

platform and encouraged a sense of global solidarity 

among young people who support a wide range of 

causes, from social justice and political reform to 

climate change. Several critical perspectives can be 

used to examine how social media affects youth 

activism. Youth can organize, mobilize, and take part 

in social change initiatives with never-before-seen 

speed and reach thanks to social media. It provides a 

forum for young people to participate in political and 

social discourse, increase awareness, and have their 

opinions heard. Initiatives such as #FridaysForFuture, 

#BlackLivesMatter, and #MeToo have demonstrated 

how social media can spark broad movements that cut 

across national borders. 

 

Young people can now more easily get involved in 

causes through digital platforms, whether it is by 

sharing educational content, signing petitions, or 

taking part in protests. Young activists are now able to 

work together to address global issues because to the 

development of online communities and support 

systems that promote cooperation, resource sharing, 

and intercultural understanding. social media has 

unquestionably given young people new tools, 

networks, and advocacy opportunities, enabling them 

to act as change agents. To ensure that social media 

remains a constructive force for social change while 

defending the principles of democracy, justice, and 

freedom in an increasingly digital future, cooperation 

between legislators, tech companies, educators, and 

young people themselves will be crucial. 
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