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Numbers Don’t Lie: Leveraging Streaming Metrics to
Elevate Emerging Artists
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Abstract- The digital revolution has transformed the
music industry in profound ways, particularly
through streaming platforms that democratize access
to music for both listeners and artists. Gone are the
days when emerging artists had to rely solely on
record labels for distribution, promotion, and
revenue generation. Instead, streaming platforms
have become the primary vehicle for artist exposure,
offering data-rich environments where success can
be quantified and strategically enhanced. This shift
is especially beneficial for emerging artists, who can
now leverage streaming metrics to boost visibility,
connect with global audiences, and increase
earnings.

I INTRODUCTION

The digital revolution has transformed the music
industry in profound ways, particularly through
streaming platforms that democratize access to music
for both listeners and artists. Gone are the days when
emerging artists had to rely solely on record labels for
distribution, promotion, and revenue generation.
Instead, streaming platforms have become the primary
vehicle for artist exposure, offering data-rich
environments where success can be quantified and
strategically enhanced. This shift is especially
beneficial for emerging artists, who can now leverage
streaming metrics to boost visibility, connect with
global audiences, and increase earnings.

In this paper, we will explore how streaming
platforms, armed with robust data analytics, are
empowering emerging artists. We will examine how
metrics such as plays, listener demographics, playlist
placements, and engagement rates can significantly
enhance the careers of independent musicians.
Additionally, this article will analyze industry data on
the growth of streaming services, the impact of
algorithmic recommendations, and the financial
outcomes for artists who effectively use streaming
metrics, particularly focusing on the Afrobeats genre.
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Il. THE GROWTH OF STREAMING
SERVICES: A DATA OVERVIEW

Streaming has become the dominant force in the
global music industry, with platforms like Spotify,
Apple Music, and YouTube leading the charge.
According to the IFPI Global Music Report 2023,
streaming now accounts for 67% of total global music
revenues, up from 61% in 2019. This rapid growth is
driven by the increasing adoption of subscription-
based services and the ease with which users can
access vast catalogs of music.

In 2022 alone, global streaming revenues reached
$19.9 hillion, contributing to a total industry revenue
of $31.6 billion. More than 523 million people were
paying for streaming subscriptions by the end of 2022,
a sharp rise from 341 million in 2019. Emerging artists
have greatly benefited from this surge, as the
accessibility of these platforms provides a direct
pathway to audiences worldwide without the need for
traditional gatekeepers like record labels.

Afrobeats, a genre that has recently gained global
recognition, is a prime example of how streaming
services can elevate emerging artists. In 2022,
Afrobeats saw a 50% increase in streams on platforms
like Spotify and Apple Music, with artists like Burna
Boy, Wizkid, and Tems leading the charge. This
explosion in popularity highlights the potential for
emerging Afrobeats artists to gain traction through
data-driven platforms.

I1l.  THE POWER OF STREAMING METRICS

Streaming platforms provide artists with a wealth of
data that was previously unavailable through
traditional distribution methods. Artists and their
management teams can access real-time insights into
how their music is performing across different regions,
demographics, and listener types. Some key streaming
metrics that artists can leverage include:
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1. Number of Plays: The most basic yet crucial metric
is the total number of plays or streams an artist’s
track receives. Platforms like Spotify count a
stream after 30 seconds of play, and while this
metric does not directly translate into high revenue
for every stream (approximately $0.003 to $0.005
per stream on Spotify), it serves as an important
indicator of popularity and traction.

2. Listener Demographics: Platforms provide
detailed breakdowns of who is listening, including
age, gender, location, and even the devices used.
This allows emerging artists to tailor their
marketing efforts and touring schedules to areas
where they are gaining traction. For example, an
artist might discover that 70% of their listeners
come from Latin America, prompting them to
prioritize this market for future tours and
promotions.

3. Playlist Placements: Playlists have become the
new radio for digital listeners. In 2021, Spotify
reported that 31% of user listening time was spent
on playlists, and many emerging artists cite playlist
placement as a crucial driver of visibility. Securing
spots on popular editorial or user-generated
playlists can significantly amplify an artist’s reach,
often resulting in a 300-500% increase in streams
within weeks.

4. Engagement Rates (Skips, Repeats, and Follows):
Platforms track how often a song is skipped or
replayed, offering insights into listener behavior.
High engagement rates can signal to an artist that
their music is resonating with audiences, while low
engagement may indicate the need to rethink
content or marketing strategies. Follow rates on
artist profiles are also important, as they provide a
direct line to fans for future releases.

5. Social Sharing and Viral Potential: Viral success
often stems from a combination of organic sharing
and strategic marketing. According to a study by
MRC Data, 64% of listeners discover new music
through social media, making it essential for artists
to track how often their music is shared across
platforms like Instagram, TikTok, and Twitter.

IV. CASE STUDY: HOW METRICS
ELEVATED LIL NAS X

Lil Nas X’s breakout hit "Old Town Road" serves as a
prime example of how streaming metrics and viral
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potential can elevate an emerging artist to stardom.
Released independently in December 2018, the song
initially gained traction on the short-form video
platform TikTok before crossing over to streaming
platforms like Spotify. Within months, the song had
racked up 1.46 billion streams on Spotify alone,
topping charts globally and earning multiple platinum
certifications.

Key to Lil Nas X's success was his ability to monitor
the viral growth of the track through streaming
metrics. By observing how the song performed across
platforms and using demographic insights, he was able
to strategically release remixes and collaborate with
high-profile artists like Billy Ray Cyrus, further
boosting the song’s visibility. His management team
also leveraged playlist placements and social media
trends to keep the momentum going. Ultimately, the
song spent 19 weeks at the top of the Billboard Hot
100, setting a new record for the longest-running No.
1in chart history.

V. AFROBEATS ARTISTS: LEVERAGING
METRICS FOR SUCCESS

The Afrobeats genre has exploded in popularity over

the past few years, with artists like Burna Boy, Wizkid,

and Tems achieving international acclaim. Their
success stories illustrate how emerging artists can
leverage streaming metrics effectively.

1. Burna Boy: With his album "African Giant,"
released in 2019, Burna Boy saw significant
growth in streaming numbers, garnering over 600
million streams across all platforms. His ability to
analyze listener demographics revealed a
substantial audience in the United States and the
UK, prompting targeted marketing campaigns and
collaborations with global artists like Ed Sheeran
and Stormzy.

2. Wizkid: His hit "Essence," featuring Tems,
became a global phenomenon, partly due to its
placement on Spotify’s global playlists. The song
amassed over 100 million streams within months
of its release and was named one of the best songs
of 2021 by numerous outlets. Wizkid and Tems
capitalized on the song’s success by touring
internationally, using streaming data to identify
key markets and fan demographics.
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3. Tems: Following her collaboration with Wizkid,
Tems released her own EP, which quickly climbed
the charts. She monitored engagement metrics
closely, noting spikes in streams from specific
countries. This data allowed her to focus
promotional efforts in those regions, resulting in
sold-out shows and increased fan engagement.

The success of these artists demonstrates the power of
streaming metrics in shaping their careers. By
understanding their audiences and leveraging data
effectively, they have managed to break through
barriers that previously limited emerging artists.

VI.  ALGORITHMIC CURATION: THE NEW
GATEKEEPER

One of the most powerful tools in a streaming artist’s
arsenal is algorithmic curation. Platforms like Spotify
and Apple Music use complex algorithms to
recommend songs to users based on their listening
habits, playlists, and social data. In fact, 75% of music
consumed on Spotify comes from algorithmic
recommendations, according to a 2022 study by
MIDiA Research.

For emerging artists, landing on an algorithm-
generated playlist can mean the difference between
obscurity and visibility. These playlists, such as
Spotify’s “Discover Weekly,” introduce millions of
users to new music each week, with up to 40% of
streams for emerging artists coming directly from
these algorithm-driven features. Moreover, data shows
that artists who consistently release new music are
twice as likely to be featured in these
recommendations, making content cadence an
essential part of a successful streaming strategy.

VIl.  FINANCIAL OUTCOMES: THE REVENUE
POTENTIAL OF STREAMING METRICS

The monetization potential for emerging artists on
streaming platforms has long been a topic of debate.
While individual per-stream payouts remain low, the
accumulation of streams, playlist placements, and
algorithmic recommendations can significantly boost
earnings. A study by Digital Music News estimated
that an artist needs approximately 250,000 streams per
month to earn a sustainable income of around $1,000
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through streaming alone. However, many emerging
artists combine streaming revenue with other income
sources like merchandise, live performances, and
brand partnerships.

For artists who master streaming metrics and can
optimize their visibility, the financial rewards can be
substantial. For example, Chance the Rapper famously
bypassed traditional record labels, leveraging
streaming platforms to release his music
independently. His album "Coloring Book™ garnered
over 57.3 million streams on Apple Music in its first
week, and Chance reportedly earned upwards of
$500,000 from streaming revenue in the first month
alone.

Emerging Afrobeats artists, similarly, can harness the
potential of streaming metrics for financial gain. For
instance, after Wizkid's "Essence" reached global
charts, it also generated significant revenue streams
from both streaming and associated merchandise sales.
In 2021, the track’s success led to a 500% increase in
merchandise sales, further enhancing the financial
landscape for the artists involved.

CONCLUSION

Streaming metrics offer emerging artists unparalleled
opportunities for exposure and financial success. By
leveraging data on listener demographics, engagement
rates, playlist placements, and algorithmic
recommendations, artists can  navigate the
complexities of the digital music landscape more
effectively than ever before. With global streaming
revenue projected to surpass $29 billion by 2030, the
future of music clearly lies in data-driven platforms.
Emerging artists who learn to harness the power of
these metrics are poised to thrive in a competitive and
rapidly evolving industry.
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